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(Copyright laws protect this selection. It is illegal to reproduce
this document by any means. The only protection for those who
create this material for your use is the good faith in your
integrity. Thank you.)

Two hundred years ago, the American Indian would
greet the morning sunrise with the rhythm of a tom-tom. They
believed that it was the beating of the drum that brought the sun
up over the hill. When the Indians learned the scientific
principle of the earth’s rotation, and learned that the tom-tom
didn’t call forth the sun ... they lost as much as they gained.

The rising of television is a mixed blessing. I do not
stand before today you to criticize the medium nor its
programming. That subject deserves a speech all its own.

On one horizon, television has supplied us with
educational, informational and entertainment options beyond
our imagination of only a few years ago. On the other side of
the fulcrum, I believe that television is diminishing the way
generations of Americans are dealing with reality.

Television drama is very convenient. Somebody else
does all the work for us. The fiction stories construct the
scenery, the costumes, the make-up, the lights ... and provide
the camera. We believe so authentically that we are part of the
action, that we suffer and laugh and become angry along with
the characters ... and it’s all done by a rather small box. What is
happening to us ... to many of us ... is that the line between
fiction and reality is becoming blurred. It’s “Through the
Looking-Screen” that we place reality in suspension and
mentally transport ourselves to a variety of places in, and out, of
this world.

We assume a personae that is smarter, tougher, funnier
... and more courageous ... than any opponent. We see stories
about victorious ancient warriors and we project ourselves
slashing our enemies; we get an adrenaline rush when we
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